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THE EFFECT OF BRAND IMAGE AND SELEBRITI ENDORSMENT ON 
PURCHASE INTENTION OF YAMAHA MIO IN SURABAYA 
 
Alfi Hanifudin Aziz 
2010210154 
 
2010210154@students.perbanas.ac.id 
 
ABSTRACT 
 
The purpose of this study is to examine the dirrect effect of brand image, and 
celebrity endorsment on purchase intention of Yamaha Mio in Surabaya. According 
to population characteristic, this study analyzing a set of 100 respondent. This study 
uses the multiple regretion analysis programming with spss 16.0 for windows 
software to show that brand image has a significant direct effect on purchase 
intention of Yamaha Mio in Surabaya partially. Then, celebrity endorsment has 
significant direct effect on purchase intention of Yamaha Mio in Surabaya. 
 The result show that a good brand image and celebrity endorsment can 
improved a purchase intention of Yamaha Mio. 
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